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Micvac Expands Technology Leadership in Chilled
Ready Meal Production to South Africa

A MICVAC AB
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komnanuu Micvac AB

Johan Zetterberyg,
Business Development Director, Micvac

Hoxan 3errepbepr,
JMPEKTOP 10 Pa3BUTHIO 6u3HeCa
kommaxum Micvac AB

Swedish food tech company, Micvac, has revolutionised the ready-meal market. Key
to the freshness and quality of Micvac meals are in-pack cooking and pasteurisation
as well as Micvac’s patented packaging components: the Micvac tray and the

unique Micvac valve. This innovative method for the production of chilled ready
meals is currently utilised in almost 20 countries around the world. The South
African brand “The Whistling Chef” by Clover was recently added to that list.

MICVAC READY MEALS IN
SOUTH AFRICA: FIRST TASTE
OF AFRICAN SUCCESS STORY

he South African Clover com-

pany, initially specialised in
dairy products, is a leading branded
food and beverages group in South
Africa and selected African coun-
tries. “The Whistling Chef” range
is Clover's most recent offering for
the ready meal market. It includes
South African favourites such as
Creamy Macaroni & Cheese, Cottage
Pie, Creamy Alfredo, Beef Lasagne
and Spaghetti Bolognese.
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NATIONWIDE SOCIAL
MEDIA SUCCESS FOR
WHISTLING CHEF LAUNCH

The brand was launched with the
help of local celebrities, Pearl
Thusi and Ntokozo Dlamini, who
led an intrigued crowd to a “The
Whistling Chef” tasting event.
This was accompanied by a viral
promotion campaign that included
reports and hits on TV, radio and
different social media channels
including YouTube. In the run-
up to this event, groups of chefs
walked around whistling in various

South African cities. Amateur
videos posted on social media led
to an overwhelming viral success.
People tweeted about whistling
chefs not knowing about the brand
yet. In the middle of this, the big
launch event took place, finally
revealing the actual product. The
event hit the media with reports on
a flash mob staged by employees
dressed as chefs, and celebrities
Thusi and Dlamini sampling “The
Whistling Chef” ready meals.
During the launch consumers were
able to taste the products and
test Clover's promise of delicious
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I I Bep,CKaFI KoMnaHusi Micvac,

paboTarollas B o6nacTu Tex-

HOMOTU MPOAYKTOB NUTaHUS, PEBO-
NIOLMOHKU3MPOBana PbIHOK rOTOBbIX
6nof. OyeHb BaxHYl ponb Ans
COXPaHeHWs1 CBEXECTU U KauyecTBa
6mtog, Micvac urpaet metop npuro-
TOB/IEHUSI MULLM HenocpesCcTBeH-
HO B ymakoBKe W MacTepusaumu, a
TaKXe 3anaTeHTOBaHHble ymako-

BOJIbIWWOE 3HAYEHUE
MENKUX OETANEN.

Haw peuent ycnexa.
LnAa Bac.

Micvac npogoakaem AugupoBamo B npousBogemBe

oxaazkgennvix 2omoBuix 6Alog B I0#knoti Adpuke

BOYHbIE KOMMOHEHTblI KOMMaHWK
Micvac: N0TOK M yHUKasbHbIN Kiia-
naH Micvac. B HacToAwwmit MOMeHT
9TOT UHHOBALMOHHLIA METOA Mpo-
W3BOLCTBA OXNaXAEHHbLIX FOTOBbIX
6nof UcnonbayeTcss B noytu 20
CTpaHax mupa. HefaBHo toxHoad-
PukaHckas mapka ,The Whistling
Chef” komnaHum Clover Toxe 6bina
A06aBrieHa K 3TOMY CrnCKy.

FOTOBLIE BJTI0JIA MICVAC B
I0XXHOW AOPUKE: MEPBbIN
BKYC AOPUKAHCKOIO YCIMEXA

IOxXHoathpukaHckas KoMMaHus
Clover, koTopas nepBoHauanbHO
creunanusnpoBanacb Ha MOJIOY-
HbIX MpoAyKTax, ceilyac sasnsgeT-
CA  BeAylwuM npousBoguTenem
MPOAYKTOB MUTAHUS .U HAMUTKOB

NMABUIIbOH
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convenience food with quality
ingredients. Interest for “The
Whistling Chef” products is now
at an all-time high. Karolina Eldh,
Communication Manager, Micvac,
is excited: “It's very nice to see
how they have combined social
media with fun activities to arouse
interest in the meals. This provides
great inspiration for the launch of
our exceptional products.”
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Clover’s ingenious launch campaign trending on social media sites like Instagram,
facebook and Twitter. / OpurunansHas peknamHas kamnanus Clover B Takux FIRST IN AFRICA TO USE

cowmanbHbix ceTax, kak Instagram, facebook u Twitter. THE MICVAC METHOD

The collaboration between Micvac

and Clover make “The Whistling

Chef” range the first in South Africa

to use Micvac's innovative ready- |
meal production and packaging
method. Clover decided to invest in
Micvac's flexible option with a semi-
automatic line using the MSA20

and a smaller tunnel. Its capacity

can easily be increased with more 1
tunnel modules and an automatic
sealing and filling line. The two
companies worked closely together
on recipe and tray development.
This led to a new tray specifically

A flash mob of whistling chefs introducing these new, delicious and fresh Micvac geared towards Clover's needs
chilled ready meals without additives in South Africa / ®nieiiMo6 ¢ HaCBUCTBIBAIOLINMHA and market requirements. “The
1oBapamu, NPefCTaBAIOLUMA HOBBIE, BKYCHbIE U CBEXMNE OXNIaX/ieHHbIE T0TOBbIE Whistling Chef" range is completely
6nioga Micvac 6es go6asok B I0xHoi Adpuke. halal and was developed by food
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B lOxHON Adpuke 1 HekOTOPbIX adpUKaHCKUX CTpaHax. JIuHelika Npogyk-
ToB ,The Whistling Chef” (HaceucTbiBatOWMIA NoBap) ABASETCA HOBEWLLNM
npeasioxeHnem komnaHum Clover Ha pbiHKe roToBbIX 6/t0f. OHa BKOYaeT
B ce6s Takue nonynsapHble B OxHo Adpuke 651043, Kak CIMBOYHbIE MaKa-
POHBI C CbIPOM, 3aMeKaHka U3 Msica ¢ KapTodesieM, C/IMBOYHbIe MaKapOoHbl C
KpeBeTKamu, lazaHbs C roBAAUHON U cnareTTu ,bonoHbes”.

HALMOHAJIbHBIN YCMEX MAPKW ,WHISTLING
CHEF” B COLIMANbHBIX CETAX

Toprosas mapka ,The Whistling Chef” 6bina 3anylieHa ¢ noMoLLbo MecT-
Hbix 3Be3p lepn Tycu n HTokoso OnamuHKu, KOTOpble 6biU BeyLUMK
LlepeMoHUU feryctauum npoaykToB. 970 cOObITME TaKXe BKJOYaNo B
cebs MacluTabHy0 peknaMHy KaMnaHut, COCTOSABLLYIO U3 penopTaxei
N XATOB MO TENEBUAEHWUIO, PAfMO U PasfiMyHbiM coUMalbHbIM CeTAM, B

KAUFCOBOHWE C OAHOBPEMEHHbBIM HOAOXKEHUEM
NMeTAn, ABTOMATHUHECKOe NMOABELLIMBAHME U
PA3MELLEHNE HO KOMTUABHOM MAAKE

AAS BOABLLIMX OGBLEMOB MPOM3BOACTEA B AUCMA30HE
\ KAAMBPOB OT 38 A0 100 MM

A0 37 % KOHOMMM PACXOAOB HA MEPCOHAA

MNoTEHUMAABHOE YBEAMHEHUE MPOM3BOAMUTEABHOC
C 27 AO 4 T HO YeAOBEKA MO cpaBHeHUIO ¢ FCA 3430

Xaem Bac Ha BbicTaBKe
MasuAboH Popym, cTeHa FC 080

A PheKTUBHOCTD BbiLle HA 25%!
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ToM uucrnie YouTube. Bo Bpewms
MOArOTOBKM K 9TOMY COObITHUIO,
rpynnbl MOBapoOB XOAMNW Mo ynu-
Liam toXKHoapUKaHCKUX FOPOAOB U
HacBUCTbIBaNU. PasMelleHue Jio-
6UTENbCKUX BUAEOPOJSIMKOB B CO-
LManbHbIX CeTAX NpUBENo K 60Jb-
LIOMY ycriexy B MHTepHeTe. Jlloau
nucanu cooblieHns B TBUTTEpe 0
HacBUCTbIBAKOWMX MoBapax, elle
He 3Hasi 06 3TOWN TOProBOW MapkKe.
3aTeM cocTosflack rpaHano3Has
LlepemMoHua Mo 3amnycky HOBOro
npoaykta. CobbiTue BKJOYao
B ceba penoptaxu o drewmobe,
OpraHU30BaHHOM COTPYLHUKAMM
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Produced with the Micvac method:
high quality, fresh and healthy ready
meals full of flavour. / lMponzeogcTBo0
¢ nomoubio MeToga Komnanuu Micvac:
BbICOKOKAYECTBEHHBIE, CBEXHE,
3/10pOBbIE M BKYCHbIE [OTOBbIE 6JI04a.

technologists and specialists.
It has been available since 14th
of May at select retailers and
forecourts throughout South Africa.
The product’s fun slogans perfectly
sum up its appeal across target
markets: ‘Working late again!,
‘Mum'’s night off!" and ‘Cooking for
one made fun!

“We are very excited that our
collaboration with Clover has led
to the release of this innovative
new range into the South African
market,” says Johan Zetterberg,
Business Development Director
at Micvac. “The Whistling Chef
contains real Clover cheese, milk,
butter and cream. Only the best and
freshest ingredients are used, and
the Micvac method guarantees that
they keep their delicious flavour.” m
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KOMMaHuK, nepeojeTbiMU Kak no-
Bapa, a Takxe 3BesfamMu Tycu u
[namuHu, KoTopble nNpeacTaBnam
BHUMaHUIO NMOTPe6UTENeN roToBkIe
6ntona mapku ,The Whistling Chef”.
B xoze meponpuaTus noTpebuTenu
MMeNiu BO3MOXHOCTb NMonpo6oBaTh
BKYCHble MPOAYKTbl KOMMaHWU
Clover, NpuroToBneHHbIE U3 BbICO-
KOKa4YeCTBEHHbIX WHIPeaMEeHTOB.
B HacTofWMN MOMEHT WHTEpec K
npopyktam mapku ,The Whistling
Chef” pocTur pekopaHo BbICOKOMO
ypoBHA. KaposnuHa Enbpf, Hadvanb-
HUK oTAeNrla KOMMYHUKaLUUKW KoM-
nauun Micvac, oTMeTuna crnegyto-
wee: ,04eHb NPUSATHO BULETH, KaK
OHW NPUBNEKNN UHTEPEC K CBOUM
roToBbIM 6ntogam 6narogapsi uc-
Mosib30BaHMIO CoLMaNbHbIX CEeTEN
1 pa3BrieKaTesibHbIX MEPONPUATUN.
3T0 BOOXHOBMSAEGT HAc Ha UCMOJIb-
30BaHue MoJ06HbLIX MEeTOHOB AJif
3anycka Hallen HoBOW npoayKumun”.

MEPBAAl AODPUKAHCKASA
KOMIAHUA, UCTT0NIb3YIOLLIAS
METO/] MICVAC

CoTpyaHMYECTBO KOMMaHuii
Micvac u Clover penaet ,The
Whistling Chef” nepsoit Toprogoii
Mapkoi B IOxkHol AdpuKe, ucronb-
3YIOWLEN WHHOBALMOHHY TEXHO-
JIOTUI0 NMPOU3BOACTBA U YNaKOBKU
roToBbix 6104 KoMmaHuu Micvac.
Komnanus Clover pelwmna nHsecTu-
poBaTb B YHUBEpPCANbHYO BEPCUIO
obopypoBaHua Micvac ¢ noyas-
TOMaTUYeCKOW SIMHUEN, MaLLIUHON
MSA20 ¥ He6oNbLIUM TOHHESEM.
Mpon3BoaUTENIbHOCTb JIMHWM NIErKO
MOXHO MOBbICUTb MPK UCMOJIb30-
BaHMM AOMONIHUTENBHBIX TOHHESb-

HbIX MOZYJEN, a TakKe aBToMaTu-
YecKoW NIMHWUN NS HamnosIHeHUs U
3ananku. O6e KomnaHuu paboTanu
BMECTe Haf, CO3JaHueM peLenTyp
M NoTkoB. [laHHOe coTpyZHUYe-
CTBO MPUBENO K pa3paboTKe HOBO-
ro NI0TKa, crneumasbHO CO3[4aHHOro
ONA YAOBNETBOPEHUA MNOTPEGHO-
CTeN U PbIHOYHBIX TpeboBaHUM
komnaHuu Clover. MpoayKTbl Map-
ku ,The Whistling Chef” nonwo-
CTbIO COOTBETCTBYIOT XassJbHbIM
cTaHgapTam. OHM 6blIM cO3faHbl
TeXHoJIoraMu U creuuanucTaMmu B
obnactv nNpousBOACTBa MPOLYK-
TOB NuTaHusA. MpoayKTbl NOCTYNNU-
nn B ripogaxy 14 mas, U Ux MOXXHO
KYNUTE B HEKOTOPbIX MarasuHax
BO Bcex ropogax lOxHon Adpuku.
3abaBHble peKJiaMHble CIOraHbl
NPOAYKTOB TMPEBOCXOJHO OTpa-
XarT UX MOMYyNAPHOCTL Ha Lese-
BbIX pbiHKax: ,OnaTb pa6oTaeTe
ponosgHa!”, ,CBoGOAHLIA Bevep
mMambl!” u ,[pUroToBsieHMe nuULLK
elle HMKorga He 6bINo TakuM 3a-
6aBHbIM!"

,Mbl O4YeHb pafbl, UTO Halle Co-
TpyaHudecTtBo ¢ Clover npuseno K
BHEAPEHMIO HaLLero HOBOro WHHO-
BaL|MOHHOMO PelleHns Ha toxHoad-
PUKAHCKOM pbIHKe”, - cka3an VoxaH
3eTTepbepr, AUPEKTOP MO pasBu-
TUIO 6u3Heca KomnaHuuu Micvac.
.Mapka The Whistling Chef copep-
XWUT HaTypalibHbIA CbIp, MOJIOKO,
Macso 1 CIuBkKU KomnaHuu Clover.
[Ons nsrotosneHus aTux npogyk-
TOB WUCMOMb3YIOTCA Haufyyllne u
CaMble CBeXWe WHrpefueHTbl, a
meTog Micvac rapaHTupyeT coxpa-
HEeHMe ux npeeBocxofdHoro ekyca”, -
[,06aBUN TaKXKe OH. B

S www.micvac.com
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